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ADVERTORIAL

Glaucoma is one of the leading causes of irre-
versible blindness worldwide.

The tragedy? It is detectable.
The solution? Early screening.
That is the message driving a nationwide campaign

led by Sightsavers India in partnership with AbbVie
Therapeutics India Pvt Ltd under the Netra Vasant -
Rural Eye Health Programme.

Because when it comes to vision, prevention is
power.

FromAwareness toAction:A 5-State Move-
ment,which began in 2025

The Campaign launched in 2025,began with a mis-
sion to create awareness on Glaucoma among rural
and urban communities of India.

Centred around the theme "Eye on Glaucoma:
Early Detection, Better Protection," the campaign
travelled across:
■ Bhubaneswar (Odisha)
■ Lucknow (Uttar Pradesh)
■ Bhopal (Madhya Pradesh)
■ Bengaluru (Karnataka)
■ Patna (Bihar)

Culminating in a National Consultation
in Delhi.

Across:
■ 27 screening camps and 6 consultations
■5,339 individuals screened for glaucoma
■139 additional outreach camps
■16,214 individuals screened
■1,525 cataract surgeries facilitated
■1,806 spectacles distributed

Through radio campaigns, digital engagement, an
interactive microsite, and on-ground screening kiosks,
the campaign achieved:
■ 22.5 million digital impressions
■2.4 million estimated reach via print coverage

This was not just awareness - it was measurable
action.

Why Glaucoma Demands Urgency
At a national consultation in Delhi held in March 2025,
experts warned that nearly 1.5 million people
become visually impaired or blind due to
glaucoma, with a significant proportion undiag-
nosed until advanced stages.

Dr. Suneeta Dubey, a leading glaucoma specialist,
emphasised that while glaucoma is irreversible, it is
manageable - if caught early.

Challenges identified included:
■Low public awareness
■Poor treatment adherence
■Limited rural diagnostics
■Shortage of trained glaucoma specialists
■Lack of dedicated national screening programs

The solution?
Move from reactive care to preventive screening.
Leaders across states reinforced the urgency of

collaboration.
Government representatives from Bihar, Madhya

Pradesh, Uttar Pradesh, Karnataka and Odisha
emphasised policy integration and public-private part-
nerships as critical to reducing preventable blindness.

From Delhi to Bengaluru, a unified message
emerged:

Vision care must move from episodic treat-
ment to systemic prevention.

LookingAhead
If 2025 laid the foundation,2026 is about accelerating
impact.

The campaign has already entered its next phase
with sustained public engagement and expanded on-
ground action.Since the beginning of 2026,glaucoma
screening camps have been conducted across multiple
locations,continuing the effort to reach at-risk popula-

tions - particularly individuals above 40 - with timely
screening and referrals.

The first state-level consultation of the year was
successfully held in Ahmedabad on 7 March 2026,
bringing together policymakers, clinicians, public
health experts and media representatives to advance
the glaucoma dialogue in Gujarat.At the consulta-
tion held inAhmedabad, the panel members empha-
sised the need for stronger public awareness, inte-
gration of glaucoma screening into primary
healthcare and
vision centres, capacity building of eye care personnel,
and improved patient counselling to ensure
adherence to lifelong treatment, alongside greater
collaboration across government, NGOs, academia,
and eye care organisations.

The campaign will culminate this phase with its
second major consultation in Jaipur on 22 March
2026, further strengthening cross-sector collaboration
in Rajasthan.

Because awareness cannot be seasonal; it must be
sustained.

DIDYOU KNOW?
■Glaucoma has no early symptoms.
■Vision loss from glaucoma is permanent.
■Everyone above 40 should get periodic eye

check-ups.

CALLTOACTION BOX
■ If you are above 40,schedule an eye examination.

Encourage your family members and staff to do the
same.

Data Snapshot
■Over 12 million Indians are living with glaucoma
■Nearly 1.5 million have already lost their eyesight

because of it
■9 out of 10 cases remain undiagnosed
■Risk increases significantly after the age of 40
■Vision loss from glaucoma is permanent - but

manageable if detected early
The reason for delayed detection is simple:
Most people do not prioritise routine eye

check-ups.
And glaucoma rarely announces itself.

The Silent Thief of Sight and India’s Growing Response
EYE ON GLAUCOMA

Why is glaucoma such a
pressing public health issue in
India today?

RN Mohanty, CEO of
Sightsavers India: Glaucoma is often
called the "silent thief of sight"
because it progresses without
symptoms until significant vision is lost.
In a country like India, where routine
preventive check-ups are still not a
habit, this makes it particularly
dangerous.With an ageing population
and uneven access to specialist care,
undetected glaucoma can quietly
contribute to irreversible blindness,
especially among vulnerable
communities.

Suresh Pattathil, Managing
Director & General Manager,
AbbVie Therapeutics India Pvt
Ltd. : Glaucoma represents a
significant but under-recognised burden
within non-communicable diseases. Its
asymptomatic progression makes it
particularly challenging from a public
health management perspective. As a
healthcare company, we see a clear
need to prioritise structured screening,
awareness and earlier risk identification
to reduce preventable vision loss at
scale.

What makes early detection so
critical in preventing blindness?

RN Mohanty, CEO of
Sightsavers India: Vision lost to
glaucoma cannot be restored,but it can
be preserved if detected early. The
challenge is that people do not
experience warning signs in the initial
stages.That is why proactive screening,
especially for those above 40, is
essential. Early detection allows timely
treatment and monitoring, preventing
progression to avoidable blindness.

Suresh Pattathil, Managing
Director & General Manager,
AbbVie Therapeutics India Pvt
Ltd. : From a clinical standpoint,
glaucoma-related vision loss is
irreversible.The only effective strategy is
timely diagnosis and sustained
management. Early detection reduces
long-term disease burden, lowers
treatment complexity and improves

quality-of-life outcomes. Supporting
preventive screening aligns with our
broader commitment to advancing
patient outcomes through early
intervention.

What brought Sightsavers
India and AbbVie India together
for this campaign?

RN Mohanty, CEO of
Sightsavers India:The partnership is
rooted in complementary strengths.
Sightsavers India brings decades of
experience in community-based eye
health, including our Rural Eye Health
Programme,which is present across 10
states and more than 100 districts.This
gives us deep grassroots reach, trusted
community networks and
implementation scale within public
systems.

At the same time,corporate partners
bring visibility, strategic resources and
the ability to elevate glaucoma within
mainstream health conversations.
When development expertise in last-
mile delivery combines with corporate
leadership and investment, it creates
both scale and sustainability

Suresh Pattathil, Managing
Director & General Manager,
AbbVie Therapeutics India Pvt
Ltd. : As a corporate organisation,
we aim to invest in high-impact CSR
initiatives that are scalable,
measurable and aligned with
national health priorities. Partnering
with an experienced implementation
organisation allows us to translate
strategic investment into structured
on-ground action

How does this collaboration
go beyond awareness into
measurable impact?

RN Mohanty, CEO of
Sightsavers India: Awareness is
only the first step. This collaboration
is structured around screening
numbers, suspected case
identification, referral completion
and linkage with government
facilities. By embedding camps
within public health centres and
strengthening referral pathways, the
initiative ensures that people

identified at risk are connected to
continued care translating outreach
into tangible health outcomes.

Suresh Pattathil, Managing
Director & General Manager,
AbbVie Therapeutics India Pvt
Ltd. : Awareness creates
conversation, but impact comes when
the private sector steps in with
sustained engagement. By supporting
structured, city-level implementation
and aligning with public health
priorities, we are contributing to a
broader ecosystem where preventive
eye health is consistently prioritised -
not only during campaigns but as
part of ongoing healthcare dialogue.
Responsible CSR is about long-term
engagement, credibility and shared
accountability, and this partnership
is designed with that continuity in
mind.

If you had one message for
families with members above
40, what would it be?

RN Mohanty, CEO of
Sightsavers India: If there is one
thing I would emphasise from years
of working in eye health, it is this: do
not wait for symptoms. Glaucoma is
silent, and by the time vision is
affected, the loss is permanent.

For every family with members
above 40, make an annual
comprehensive eye examination a
non-negotiable health habit just like
checking blood pressure or sugar
levels. Encourage your parents and
elders to prioritise it, accompany
them if needed, and treat preventive
eye care as a shared family
responsibility.

Suresh Pattathil, Managing
Director & General Manager,
AbbVie Therapeutics India Pvt
Ltd. : As families, we routinely plan
for financial security and regular
health check-ups, and eye health
deserves the same attention. A
simple comprehensive eye
examination after the age of 40 can
make a lasting difference in
preserving independence and quality
of life.

A Conversation on Partnership and Prevention With:
■ Mr. R.N. Mohanty, CEO, Sightsavers India

■ Suresh Pattathil, Managing Director & General Manager,AbbVieTherapeutics India Pvt Ltd.


