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PRODUCTION BELOWNORMAL: DJB

SophiyaMathew
NewDelhi, June9

AWATERcrisis is likely toper-
sist in the Capital despite a re-
centpushintheamountofraw
water received fromHaryana,
withDelhiJalBoard(DJB)offi-
cials saying that production is
still below normal due to low
levels intheYamuna.

Senior DJB officials said
Delhi’swater treatmentplants
arecurrentlyproducingaround
945 million gallons
per day (MGD), up fromabout
890MGDafterHaryanareleased
additional water through the
Munakcanal system.However,
the production remains well
belowthecity’ssummerrequire-
mentofover1,200MGD.

Tomanagetheshortfall, the
DJBhas rationalised supply in

severalareasbyextendingwater
supply hours in themorning,
while curtailing evening dis-
tribution inwater-deficit local-

ities.“Thereisshortageofsupply
fromtheYamuna,”aseniorDJB
officialsaid,addingthatthesitu-
ationwill notnormaliseunless

thewater levelof theriver rises.
The official also said that the
situationisexpectedtoimprove
over thenext couple of days as
the impact of the
additional release is felt across
thesystem.

Theongoing shortage, offi-
cials said, is linked to reduced
flows in the Yamuna, which
have constrained raw water
availability for key treatment
plants, particularlyWazirabad
andChandrawal.

Lastmonth, theDelhi gov-
ernment approachedHaryana
seeking additionalwater after
water levels at theWazirabad
pond—thekeyreservoirwhich
storesYamunawaterbeforeitis
treated and distributed— fell
significantly below the level
requiredfornormaloperations.

Following the request,Ha-

ryanaincreasedsuppliesthrough
theCarrier LinedChannel and
DelhiSubBranchsystems,which
feedDelhi’sMunak canal net-
work. The additional water
helped improveoverallproduc-
tion, thoughofficials said ithas
notbeensufficienttofullybridge
thegapbetweensupplyandde-
mand.

Meanwhile, another senior
DJBofficial said that the short-
agehasparticularlyaffectedtail-
end localities under the com-
mand areas of theWazirabad
and Chandrawal water treat-
ment plants, where residents
have reported lowwater press-
ureandirregularsupplyoverthe
pastseveraldays.

Delhi's average water de-
mand rises sharply during
summer, touching around
1,200-1,250MGD.

Peoplegather to fill containers fromawater tanker atRajasthani
Colony inNewDelhi onMonday. ANI

Yamuna level low,waterwoes togoon
despite increase in supply fromHaryanaManAmanSinghChhina

Chandigarh, June9

VERKA, THE flagship brand
of the state government's
Punjab State Cooperative
Milk Producers' Federation
Limited (MILKFED), has
comeunder fire for an insen-
sitive reel postedon its Insta-
gram and Facebook pages
showing a girl promoting
mango lassi with the tagline
‘How to kidnapme?’

The reel, uploaded on the
socialmediahandlesofVerka
Monday, showagirl standing
in a parking lot amid high
riseswithaHindimovie song
blaring in the background. A
hand offering Verka mango
lassi tetrapack is shown in the
foreground of the visuals
with the tagline ‘How to kid-
nap me?’ running across the
visuals. The girl is seen hid-
ing behind a tree and then fi-
nally accepting the tetrapack.

Several irate Verka con-
sumers expressedannoyance
over the promotional cam-
paign and demanded that it
should be withdrawn. “How
can they use a young girl in
such a derogatory promo-
tional reel. There should be
some checks and balances,”
said Chandigarh resident
Simran.

MILKFED Managing Di-
rector Rahul Gupta said that
hewas not aware of any such
objectionable reel but agreed
that thiswasnot aproperway
to project the product. “We
have outsourced the promo-
tional campaigns to an
agency but this is unaccept-
able. We will take remedial
measures and ensure that it

does not happen again,” said
Gupta.

A senior official of
MILKFED later informed that

the reel had been deleted
from socialmedia platforms.
“We have issued a letter of
warning to the concerned
agency which had uploaded
it on the social media and
have directed them that any
promotional material must
first be approved from the
General Manager (Market-
ing),” the official said.

Former chairperson of
Punjab State Women’s Com-
mission Manisha Gulati
added that it was shocking
that a reputed brand like
Verka did not have checks in
place to ensure such shock-
ing promotions don't find
their way into social media.
“Brands have a duty to mar-
ket their products creatively
without compromising the
dignity and respect of
women. I am very surprised
at the explanation that the
promotional work is out-
sourced. I am sure someone
in authoritymust be clearing
all material for publication.
The brand name of the com-
pany has suffered because of
the carelessness of the offi-
cials and there should be
legal action against those re-
sponsible,” she said.

Verka facesbacklashover ‘How
tokidnapme?’mango lassi reel

The reel, uploadedon thesocial
mediahandlesofVerka
Monday, showagirl standing in
aparking lot amidhigh rises
withaHindimovie songblaring
in thebackground. VIDEOGRAB

NIT/RFx No. 610002307
APGENCO invites Open Tenders for “Manual unloading of coal of 1,00,000 MT from
wagons at Road No: 15 with Poclains in the Marshalling yard/CHP/Dr.MVR RTPP and
Transportation of this coal by Tippers (for a lead distance of 0-1 KM) to RC Yard /Stacker
Yard of CHP/Dr.MVR RTPP for improving coal stock as and when required from the date
of commencement of work to 31.03.2027 (or) till the completion of quantities whichever is
later” through APGENCO e-procurement platform. Estimated Value of Contract:
Rs.1,04,31,713/-
Bid start Date & time from 18:00 Hrs onwards on 08.06.2026
Bid Submission Closing date & time : upto 13:00 Hrs on 22.06.2026

For other details visit website, viz. www.apgenco.gov.in (or)
lhttps://etender.apgenco.gov.in/irj/portal.
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